ORGANISING CHADS:
Parking lots are
getting more organised
with the entry of
professional players

Malls and airports are calling in
parking experts so that users have a
better experience

NDREW McNeal, an expat working

in Bangalore, travels 20 km every

day to his office in Electronic City

from his residence on M.G. Road.

Often, to avoid evening rush hour

traffic, he parks his car on Level 4 of the Forum

Mall and visits a coffee shop. “I get to catch up

on my reading, but more importantly, my car

gets washed at the parking lot,” says McNeal

who pays Rs 500 per wash. With malls trying

hard to woo customers, parking services such as

these are becoming an important element in re-

tail operations as better parking facilities trans-
late into higher footfalls.

Little wonder parking is now serious business

PARKING MADE EASY

and involves a lot more than just a scruffy lad
|1;|nrhr|g over a ticket as one leaves the |'Hlt"|\':i!lg
lot. O offier is a range of services from manning
of the parking bays to valet parking and even
data analysis on the number of people visiting a
property and the number of hours spent there.
“Parking has to be the least of the worries for
someane on his way to work or when he goes out
with his family,” savs N. Sathvanarayanan, CEQ
and founder of Central Parking Services, a Rs
turnover company that manages
30,000 parking bays in 90 malls and five air-
ports across 27 cities in India.

The size of the parking market in India is esti-
mated to be around $300 million and growing
at 30 per cent each year. Of this 90 per cent is
unorganised and in the hands of local contrac-
tors, leaving the organised parking market at
only around Rs 150 crore. However, this pres-
ents a significant opportunity for a player with
the right systems and technology in place.
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CENTRAL PARKING SERVICES




